
Make a difference.
We’ll make it easy.
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Imagine the difference you can make.
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• Buy eco-friendly products. Choose from more than 3,000 products that 
make a positive difference, such as recycled-content products like paper, toner 
cartridges and cubicle systems, as well as energy-efficient office equipment.

•  Print on eco-friendly paper. Look for post-consumer recycled content 
equal to or greater than 10%. The higher the percentage, the better it is for
the environment.

• Use remanufactured ink and toner cartridges. Remanufactured 
cartridges contain PCR content, and their quality is guaranteed. They’ll also 
save your company money while you make a positive impact on the environment. 

• Purchase from paper-free catalogs or use online ordering. In 2007, we 
introduced the industry’s first paper-free full line catalog, enabling customers  
to reduce the environmental impact associated with the use and disposal of 
paper catalogs. Our award-winning online ordering system, StaplesLink.com,®

processes more than 90% of our customers’ orders and helps reduce  
paperwork, saving trees and resources.

Staples is committed to helping our customers make eco-friendly choices and reduce their impact on the environment. 
Here are some of the ways we can make it easy for you to make a difference.

• Take advantage of environmental usage reporting. See how easy it is
to make a difference through your organization’s paper purchases. The report 
tracks your organization’s impact and calculates it by the number of trees 
saved, wastewater prevented, barrels of oil saved and other measurements, 
giving you real data to measure your environmental progress.

•  Use environmental resources and education. Learn how you can make 
your office more eco-friendly by visiting the Staples-sponsored Web site  
Earth 911 Business www.earth911.com/Staples. Earth 911 provides helpful 
information about sustainable business practices, including waste reduction, 
recycling and product purchasing.

• Consolidate purchases. Save money, reduce your number of vendors and 
do right by the planet, too. Consolidating your purchases and shipments with 
Staples saves fuel, energy and resources.
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•	 	Use	products	containing	post-consumer	recycled	content	(PCR) such as  
high-quality paper, plastic binders, desk accessories, cubicle systems and more.

•	 	Look	for	other	environmentally	preferable	products like nontoxic cleaners and 
markers, biodegradable packing peanuts, or those made of eco-friendly materials. 

•	 	Recycle	empty	ink	and	toner	cartridges.	Working together, we can limit the  
number of used cartridges sent to landfills where they can take about one thousand 
years to decompose. On StaplesLink.com,® order free prepaid labels or collection 
boxes and send your empty cartridges back to us. We’ll do the rest.

•	 	Look	for	ENERGY	STAR	office products that meet strict energy  
efficiency guidelines set by the government. They consume about half 
as much energy as standard products and will reduce your energy bill 
while helping reduce the impact of energy use on global warming.

•  Ask	your	existing	suppliers	about	their	green	products	or	service	offerings.	
They may have green options you weren’t aware of that meet your other requirements. 
Work with suppliers who can provide environmentally preferable products or services 
while still meeting your other pricing and service requirements.

• 	Implement	an	office	recycling	program. Reduce your use of disposable materials. 
Make double-sided copies and print only when necessary. Donate unwanted items; 
a variety of organizations locally or regionally could put your unwanted office furniture 
and other supplies to good use.

	 	Learn	more	at	the	Earth911	Business	Web	site:	
www.earth911.com/staples.

Act as if what you do 
makes a difference. 
It does. 
 
~ William James

Bright	ideas	for	a	greener	office.
Recycling	your	office	paper	is	a	great	step	in	the	right	direction.	But	there	are	a	whole	ream	of	other	things	you	can	
do	to	minimize	your	impact	on	the	environment.	Here	are	a	few	to	get	you	started:	

Eco-speak	made	easy.	Definitions for commonly used environmental terms.

Carbon	dioxide	(CO2): A gas emitted when fossil fuels 
such as coal, oil and natural gas are burned. CO2 is the 
primary greenhouse gas contributing to global warming.

Carbon	footprint: The amount of carbon that a product, 
service, event or person emits over a given time frame,  
usually expressed in pounds or tons of carbon dioxide  
(CO2). The higher the carbon footprint, the bigger the  
impact on global warming. The average American has  
a carbon footprint of 20 tons of CO2 annually.

Carbon	neutral: All products and services require energy 
to produce or provide. When a product is made “carbon 
neutral” it means the global warming emissions from the 
products have been completely neutralized by investing in 
projects — like planting trees — that remove an equivalent 
amount of global warming emissions from the air.

Carbon	credits: Received for supporting carbon  
emission-reduction projects (planting trees, energy  
efficiency upgrades, etc.) that can be used to mitigate 
the carbon emissions generated by an individual  
or business.

Climate	change: A term used to imply a significant 
change from one climatic condition to another. Often  
used synonymously with “global warming.”

Eco-friendly	products: Have a reduced impact on the 
environment when compared to conventional products.  
Examples: post-consumer recycled paper products,  
ENERGY STAR qualified technology, bio-based cleaning 
supplies, refillable pens, etc.

Forest	Stewardship	Council	certified: The Forest  
Stewardship Council (FSC) is a nonprofit organization  
devoted to encouraging the responsible management  
of the world’s forests. The FSC logo indicates certified 
wood products come from responsibly managed forests. 
Staples® brand printing papers are certified by the FSC.

Global	warming:	An increase in the near surface  
temperature of the Earth due to an increase in  
greenhouse gases in the atmosphere. There is broad 
scientific consensus that human activities are the  
primary contributor to global warming. 

Greenhouse	gas: Any gas that absorbs infrared  
radiation in the atmosphere and thereby contributes  
to global warming. Some greenhouse gases like water  
vapor and carbon dioxide (CO2) occur naturally, but  
human activities generate significant greenhouse gases  
like CO2, methane (CH4) and nitrous oxide (N2O).

Nonrenewable	resource: A resource that is not capable 
of being naturally restored or replenished within a human 
lifetime. Examples include minerals, metals and fossil fuels. 

Post-consumer	recycled	content: Material in a  
finished product that is composed partially or wholly 
from recycled material. Copy paper used by an office  
and then recycled is considered a post-consumer  
recycled material. When that material is incorporated  
into Staples® copy paper, the copy paper contains  
post-consumer recycled content.

Pre-consumer	recycled	content: Also referred to as 
“post-industrial recycled content.” Refers to wastes  
from a manufacturing process that have been collected, 
processed and recycled into new materials or products 
before ever going to a market. 

Recycled	content: The amount of pre- and post- 
consumer recycled content used in a material production 
process, usually expressed as a percentage (e.g., 30%  
post-consumer content). The recycled “chasing arrow”  
symbol is used to show that a product or package is  
made from recycled content, or may be recycled if there  
is a program available.

Renewable	resource: A resource capable of being  
naturally restored or replenished. While forests, fresh  
water and other renewable resources can be replenished, 
in most cases, renewable resources are being depleted  
at a much faster rate than they can be restored. 

Sustainability:	From a business standpoint, a commitment 
to sustainability means explicitly taking into account the 
environmental and social impacts of business operations 
and taking action to eliminate all negative environmental, 
social and economic impacts of operations.



A commitment to the planet
and our customers.

• One of the world’s largest ink and toner
recyclers — Staples recycled more than 
23 million cartridges last year. 

• Promoting recycled paper — In a single 
year, our sales of recycled-content paper 
saved nearly 2 million trees — about 6 times 
the size of New York’s Central Park. 

• Leadership in solar power — Staples 
currently has 13 solar energy projects, 
which will prevent more than 1,700 tons
of greenhouse gas emissions. 

• Pioneering fuel efficiency — In 2006, we 
changed our delivery trucks so they cannot 
exceed 60 mph — this saves more than 
500,000 gallons of diesel each year. We’re 
also piloting a program to put the country’s 
first hybrid delivery truck on the road. 

• In-store recycling services — As the 
first national retailer to offer in-store tech 
recycling services, we collected more than 
2 million pounds of technology waste for 
responsible recycling in 2007. 

• An EPA Green Power Partner — In 2007, 
we purchased enough renewable energy 
to power 11,200 homes for a year. Doing 
so prevented the release of more than 
100,000 tons of carbon dioxide, equivalent 
to removing 21,000 cars from the road for 
a year.

• EcoEasy innovations — We’re pursuing 
earth-friendly innovations like file folders 
made from recycled denim, packing 
peanuts made from cornstarch and sugarcane-
based paper.

Staples’ environmental leadership has earned the following recognitions:

• U.S. EPA Climate Protection Award (2007)

• U.S. EPA and DOE Green Power Leadership Award (2007)
• Dow Jones Sustainability Index Member (2007, fourth consecutive year)
• #30 on Corporate Responsibility Officer’s Best Corporate Citizens List (2008)
• Climate Champion Award by Clean Air — Cool Planet (2007)
• U.S. EPA Climate Leaders membership
• Environmental groups ForestEthics and Dogwood Alliance awarded Staples the highest

grade among office product companies for our environmentally friendly paper practices.

For more information and to see an assortment of our
EcoEasy products, visit www.StaplesAdvantageCatalogs.com
or www.StaplesLink.com.®

Printed on 50% recycled paper with 25% post-consumer waste.
Printed with soy-based inks. 018115_0408




